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facts & figures
25hours Hotel Zürich West

T +41 44 577 25 25

Pfingstweidstrasse 102

F +41 44 577 28 88

CH-8005 Zurich

E zuerichwest@25hours-hotels.com

Opening

November 2012

Development & Realisation

Hardturm AG / Halter Unternehmungen

Operator

25hours Hotel Company

General Manager

Andri Bodmer

Architecture

ADP Architekten Zürich, Beat Jordi Caspar Angst

Interior Design & Story

Alfredo Häberli Design Development, Zürich

Execution planning/ interior design
realization

Aeberli Vega Zanghi Architekten GmbH, Zürich Grafik

Graphics and signage

Stefanie Häberli-Bachmann, Zürich

Location

Zurich-West, 5th district, Tram station (Toni-Areal) 30m, Schiffbau 500m,
Flussbad Unterer Letten 1km
Museum für Gestaltung - Schaudepot 30m, main station 2,5km

Hotel

126 Rooms: Exclusive colorful design mix by Alfredo Häberli with stories
from and allusions to the city of Zurich, NENI restaurant for up to 80
guests, living room with view of Hard Turm Park, conference area for up to
120 guests, KitchenClub, kiosk, sauna with view, free Wi-Fi, free bike and
car rental, jogging corner, parking garage

Rooms

Comfy haven in bright colors in the design from Studio Häberli:
Shower, safe, minibar, UE Boom music box, LAN port, categories: Small,
Medium (approx. 21m2), Large (approx. 25m2), Extra Large (approx. 27m2)
with terrace
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Meetings & Events

Zunftstube for up to 20 guests (66m2)
Freiraum for up to 60 guests (53m2)
KitchenClub with Bulthaup infrastructure for up to 60 guests (32m2)
KitchenClub and Freiraum together for up to 105 guests (126 m2)

Prices

Small room from CHF 210 per night
Medium room from CHF 210 per night
Large room from CHF 240 per night
Extra Large room from CHF 290 per night
Häberli Suite from CHF 370 per night
(all rates incl. VAT, excl. breakfast and city tax)
Breakfast buffet CHF 25 per person
Grab & Go breakfast CHF 9 per person
15% discount for MINI drivers

Gastronomic offer

NENI Restaurant Zurich West, 80 Seats
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overview
The hotel is situated in the most important developing area in Zurich. In just the past few decades, it's become a home
to creatives, clubs and international companies. The character of the quarter is characterised by a mixture of former
industrial sites and new developments. Zurich West is home to the tallest building and largest cinema complex in
Switzerland, as well as the secondary stage of the Schauspielhaus Zurich and the Zurich University of the Arts.
Galleries, small theatres, bars and clubs make Zürich West the cultural melting pot and trend quarter of the city. As
part of the Hard Turm Park area, the 25hours Hotel Zürich West forms a dynamic unit with other services and
restaurants. Tram line 4 connects directly with the main train station, the old town and the lake.
The 25hours Hotel Zürich West was developed with the team of Alfredo Häberli Design Development. "My job for the
Zurich 25hours Hotel is the most complex interior design project in my 20 years as a designer," says Häberli about his
first overall design of a hotel, combining his well-known products with new ideas developed for and with 25hours. True
to the 25hours motto "do you know one, do you know none", the new hotel is also intensively exploring its location. The
timeless interior, which has been deliberately put together, welcomes its guests in a sophisticated Zurich style with a
spacious hotel lobby, textile elegance and a homely atmosphere. 25hours through and through, but also with its own
little wink and a dip in the paint jar. Alfredo Häberli, the designer of the hotel, also plays with creative ambiguities in
his usual manner. Under the working title "the smile of my hometown", the hotel is peppered with artistic and graphic
interventions that lead the guest out into the new hometown of 25hours and to the favourite places of the design team
- beyond banks, chocolate and watches. It's worth exploring the well-kept secrets of the house: those who turn their
heads, change their perspective, peer behind the curtains and sharpen their eyes as they walk through their room are
surprised.
The Reception and connected lounge are the entry point and receiving area. A Kiosk for everything practical and
beautiful. Things for the daily needs of hotel guests, but also handpicked 25hours cooperation partner products. The
design products from the studio of Alfredo Häberli could prove to be habit forming. The impressive Staircase in the
middle of the room is an opulent eye-catcher and stands for sophisticated Zurich. It characterizes the lobby in the
style of traditional grand hotels as a place to see and be seen. In the Living Room, it's little library is a spot for kicking
back and lounging – with a direct view of the Bar of course. It's impressively long and during the day the perfect
meeting spot for a conversation and pleasant contact in the quarter. In the evening it’s an after work hotspot with
various late night programs before heading to a neighboring club. . The lobby combines masterful openness and
sheltered niches. Alfredo Häberli's signature can be sensed in shapes, colors and textiles: comfortable, but elegant.
Cultivated but also sometimes curious. “A place open for the world, but still protected. A place that was designed for
versatility and flexibility,” says the designer.
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On the first floor 25hours Hotel Zurich West commands a Conference Area with its relaxed interpretation of a Zurich
Guild Room as well as the KitchenClub. While the Zunftstube with fixed boarding setup is designed for meetings for up
to 20 people, the Küchenclub (72qm) can be extended by one room (52qm). It is entirely dedicated to cooking courses
and meetings in a culinary setting. Its heart is the kitchen block in cooperation with Bulthaup and Miele - complete
with professional infrastructure and workbenches. Here you can sizzle under expert guidance.
126 Guest Rooms are anticipating alert spirits with tired bodies. Typical Alfredo Häberli: and it isn't just in the name, it
is also carried out in caring detail. In the button mosaic on the tiles in the bathroom, silver, gold or platinum colored
inlays cite their respective category. Thanks to the striking color spaces and the room's different locations in the
building each has its own particular atmosphere. The colorful havens in the Medium and Large categories are available
as classic double rooms or with bunk beds. A playful option for families or small groups of friends, especially because
many of the rooms can be connected and expanded. The furnishings of the rooms, fabrics and selected accessories, all
go back to Häberli designs and in some cases are already classics of the design world. Guests sit on Vitra chairs, sleep
in Alias beds and put their toothbrushes in striped cups from the Origo series from Iittala.
A real looker in the Silver Category is the colorful carpeting, which completely covers the room with its warmth and
comfort. Alfredo Häberli especially designed it for 25hours and produced it in collaboration with the renowned Tai Ping
company. Little illustrations show up on the walls and create an original dialogue with the beings on the carpet.
Stefanie Häberli-Bachmann, who is responsible for the complete graphic identity and the signage, says: “It is all based
on the original sketches and the original signature of Alfredo Häberli.” At 26m2, the Large Category rooms are a little
more generously cut and are facing away from the Business Plaza and toward Hard Turm Park. Hard-wood floors
dominate the rooms and a more subtle color scheme offers an atmosphere of modern elegance. Rugs and built-in
furniture like closets and desks were developed especially for 25hours and tailor-made for each room layout. The
exclusive Häberli Suite has a generous view through its two windowed sides and offers its exposed free-standing bath
tub. Its south-facing balcony overlooking the Business Plaza inspires a royal feeling. Perched up here, guests can
actually wave down at their subjects from the balcony. At least they are privileged observers of a worthwhile view – all
the way to the tips of the Alps.
Like a proud eagle's nest, the sauna is enthroned on the top floor above the busy Business Plaza. With an impressive
city view of the track field in front of the main railway station, train spotting between sweating and relaxing is really
fun in this urban playroom. The sauna cube placed freely in the room gives the impression of an island and is
surrounded by small quiet zones. All in all, the area is characterised by unobtrusive natural materials, earthy, warm
colours and simple furniture such as the Häberli loungers made by Alias.

6

NENI zurich west
A sophisticated hotel needs a world-class food concept. That may sound tiresome, pretentious and a little selfimportant, but far from it! The 25hours Hotel Zurich West serves food which has a clear-cut ethos and is proud to
broadcast it to the world: happiness, diversity and intensity.
NENI – these four letters are a name as well as a pledge. The NENI on Naschmarkt in Vienna is devoted to the finest
culinary pleasures and the nucleus of an out-of-this-world cooking experience. It was created by the Molcho family.
Haya Molcho is a passionate host, chef, catering entrepreneur, restaurateur to the scene, cookery book author, wife of
the legendary mime Samy Molcho and mother of four. She developed the concept for NENI together with her sons
Nuriel, Elior and Ilan. The family now runs three establishments in Vienna. But her cooking philosophy extends far
beyond the borders of Austria. Helped by 25hours, NENI has already conquered 2012 Zurich West, Berlin in 2014,
Hamburg in 2016, Munich in 2017 and Cologne and Paris in 2018. ‘I see NENI as the most cosmopolitan soul food I have
ever encountered,’ says 25hours CEO Christoph Hoffmann. The name NENI stands for the first letters in the names of
the sons Nuriel, Elior, Nadiv and Ilan. Three of them work full-time at NENI, and Haya Molcho leaves no-one in doubt
that the family business is close to their hearts. ‘I am all of this, and all of this is me,’ says the entrepreneur, pointing
to her own childhood in Tel Aviv. It was there that she learned how to cook and to appreciate mealtimes as a communal
ritual.
“I call it nomadic cuisine,” says 25hours CEO Christoph Hoffmann, adding: “Our restaurant concept thrives on a
sensual patchwork and enriches the variety of food on offer throughout the whole neighbourhood in district 5 with its
boldness and wit.” Hotel director Andri Bodmer loves the fact that the Viennese cult chef’s dynamic personality is
reflected in the character of the Zurich hotel: “The lobby, bar and restaurant are all interconnected, creating a lively
marketplace which fosters communication. It is the perfect place for Haya Molcho’s philosophy, which shows with NENI
that eating is never a lonely, serious affair – it is passionate and sociable.”
In its own incredibly appealing way, NENI cultivates the art of dining together, sharing dishes and celebrating the
pleasure of good food. There are hand-stitched baskets of pitta bread on the large round tables, which can
comfortably seat as many friends as you can drum up – or which turn strangers into friends in the relaxed atmosphere
of the restaurant. Diners casually top up their glasses from carafes and graze on titbits served in small bowls or on
cake stands. The idea is for everyone to try a bit of everything. NENI is all about food without bells and whistles –
simple cuisine with a few surprises in store; sometimes rustic but always with a refined twist. NENI is the perfect,
sophisticated balance of sweet, sour, spicy, salty and bitter flavours in a single dish. It’s about fresh ingredients, lots
of herbs and interesting combinations – not to mention authentic conviviality. In typical 25hours style, the service is
casual, warm and personal: eating at NENI means feeling welcome as a member of the family.

7

From light lunches and fortifying snacks to long dinners with dessert, the menu shows what matters to Haya Molcho:
curiosity. “I like experimenting and I do it a lot, combining flavours and improvising,” says the restaurateur. Her dishes
are hallmarked by spices like ginger, Mediterranean herbs such as coriander, mint, rosemary and thyme, and Middle
Eastern spices like cumin, saffron and cinnamon. Andri Bodmer redefines the world map: “When special ingredients
flirt with gorgeous scents and unusual combinations meet intense flavours, the Middle East is transferred to the heart
of Zurich.”
This statement also highlights the way in which the restaurant concept goes hand in hand with Alfredo Häberli’s design.
Zurich’s cosmopolitan outlook is like a leitmotif which recurs throughout the hotel – including on diners’ plates and in
their glasses. While designer Häberli forges a link between Zurich and the wider world with aesthetic details, chef
Molcho combines home and wanderlust with taste sensations. “NENI brings the familiar and the new together; NENI is
multicultural but never clichéd,” says Bruno Marti, Chief Brand Officer at 25hours, adding with a wink: “That’s why
NENI and 25hours fit together like peas in a pod.”

opening times
Mon. – Fri.
Breakfast buffet 06.30 a.m. – 10.30 a.m.
Hot kitchen
11.30 a.m. – 11.00 p.m.
Snacks
02.00 p.m. – 06.00 p.m.

Sat. – Sun.
Breakfast buffet 07.30 a.m. – 02.00 p.m.
Hot kitchen
11.30 a.m. – 11.00 p.m.
Snacks
11.30 a.m. – 06.00 p.m.
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interior & story
The 25hours Hotel Zürich West was developed with the team of Alfredo Häberli Design Development. The timeless
interior, which has been specifically put together for this purpose, welcomes its guests in a sophisticated Zurich style
with a spacious hotel lobby, textile elegance and a homely atmosphere. Alfredo Häberli as the designer of the hotel
also surprises with ambiguities and added value in the various elements of the rooms. If you take a close look, you will
notice how he subtly questions familiar values and thus elicits a smile from the guest.
Under the working title "the smile of my hometown", the house is peppered with artistic and graphic interventions. On
the one hand, Häberli and 25hours make a personal declaration of love to their Zurich, but on the other hand, a threedimensional city guide in the form of decorations, objects, and quotations also emerges for the guest. The interior
becomes a mirror of the city. All the clues "are about an elegant form of humour," says Alfredo Häberli, with guests in
mind who, like children, marvel at something with big eyes.
Häberli induces creative impulses and a walk through the hotel becomes an insider tour, always furnished with a
playful twist. On the first floor things continue: Meetings take place here in the modern interpretation of a patriarchal
Zurich guild room. The wall is decorated with traditional coats-of-arms, but in typical Häberli manner, with irony and
hand-drawn caricatures. Beyond this, the topic of drawing receives its own appearance, because for Alfredo Häberli,
sketching is crucial to designing. His personal sketch books make up the wall ensemble and reveal derivations and
allow participation in the creative work in progress. Once just a scribble, now prestigious and well-known products,
after a long period of development, are now ready to be touched and put to use in the hotel.
Like none of the other current 25hours Hotels, Zurich West has a strong design emphasis and displays clear
authorship. Häberli's signature determines the main aesthetic and almost all of the details. “I wanted to design
everything from A to Z,” says Alfredo Häberli. With this he distanced himself considerably from the often negatively
weighted term Design Hotel and continues: “I wanted to give the hotel a soul and not just a couple of pretty things to
put in a building.” The fact that over 60 products were developed and designed for 25hours Hotel Zurich West proves
that he took his job seriously. This was also made especially possible thanks to the collaboration with well-known
manufacturers. “The fact that over the years we have been able to win the trust of the most important international
companies, isn't necessarily a given. Without their commitment, engagement and dedication the many products would
not have been possible. That's why my big thanks goes to Alias, FSB, Hay, Kvadrat, Moroso and Tai Ping!” says Alfredo
Häberli. Daniela Aeberli, responsible for interior architecture at Team Häberli, remembers the unusual start of the
planning: “Because of the preexisting project direction, the whole interior concept was developed around the design
of the bathroom.”
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For all of the designs, the quality of the facilities and the material are an important point. Every tiny detail was thought
through and tested and discussed in the planning process. “Nothing was supposed to just be off the rack,” says
Alfredo Häberli and with that gives a little perspective into the typical operating method of his design offices. It's usual
to think on a small scale and to work on a door handle for more than a month. Three years to be exact. An example of
the results can be held in guests hands with the door handles from FSB. Their design is simple, elegant and has
lifeblood. Häberli admits: “I was really invested in the door handles. I really wanted the grips to be made of the chrome
steel from the traditional manufacturer FSB from Brakel. Because the door handles are the first contact guests have
to their hotel room.” Door handles have fascinated Häberli since his childhood and over the years he has collected a
real treasure of memories of materials and shapes which inspired his design for FSB and allows them their old forgedmetal vibe.
Another new Häberli Product is in the restaurant: The Jill Chair came onto market in 2011 and is the first collaboration
between Vitra and Alfredo Häberli. Using the wooden figure BLØK for Berendsohn as an example, Alfredo Häberli shows
how he creates a sympathetic and loving added value that gives the 25hours Hotel Zürich West a soul. BLØK stands for
the idea of playful and refreshing non-verbal communication, reduced to the essentials. Made of wood from
sustainably managed areas, BLØK meets the guest in the rooms and lounge area - in different moods and always good
for an outburst of feeling. By combining the body with the head, countless expressions can be represented: Anyone
who has fallen in love with Alfredo Häberlis BLØK can purchase a personal copy at the 25hours Kiosk in the lobby.
Häberli's dedication to the project with 25hours is very personally motivated. He grew up in Argentina in his parents'
restaurant and his grandparents' hotel. “I still remember today what it smelled like there,” he says. In addition, he's
also an internationally acclaimed designer who is on the road two or three days a week and has gotten to know a lot of
hotel rooms. Which is why the aspiration to invent a new hotel room didn't come into discussion, but rather to newly
revive it and to translate old standards into something more modern. As in the grand hotel tradition. Wild carpet
patterns meet flowered wallpaper and exuberant curtains. Alfredo Häberli has found a contemporary and acutely
appealing interpretation in color design. “I wanted to do something that the Swiss would never do,” explains Häberli
and is convinced of his brave color combinations, which often reveal their aesthetic and harmony only after a second
look. “Colors I perceive as the very first decoration possibility. It's more seldom that different designers and also a
hotel operator have the same sense. That has made working together really fun.”

10

architecture & history
From industrial to trend quarter. The west always has been a synonym for departure. Also in Zurich, city movement is
happening in the west – in district 5. In this area 25hours feels like it’s in good hands as a dynamic urban hotel
product. “This is the progressive Zurich, culturally open, multilayered with a lively view of the scene,” says 25hours
CEO Christoph Hoffmann. Zurich West spreads out over about 1.4 square kilometers (over 1/2 square mile) embedded
in the valley floor between river Limmat and the train tracks. It is the most dynamic developing area of the city. Where
once manufacturing was revolutionized, now art, design, restaurants, dance, culture, shopping and architecture are in
focus. The factories have long since moved away and have left their areals as space for creativity. Zurich West has
that big city feeling and connects worlds that couldn't be more different. What's established has become the
foundation, and the new is what carries it forth and shapes it.
Anyone settling in Zurich West these days knows about its big name industrial heritage: One of the first factories that
resettled in the industrial quarter was Escher Wyss in 1890. The development of waterwheels, turbines, machine tools
and even steam ships made Escher Wyss one of the biggest machine factories in Switzerland. More big companies
followed: like the Steinfels soap factory, Löwenbräu beer and Maag gears and electric motor factory. It smelled like a
mix of soap, beer and refuse burning. The roughness of the industry is still palpable, but is connected to a thriving life.
Old and new play together exceptionally: with a very creative day and a very lively night life. With the opening of the
ship builders as cultural and work center of the Schauspielhaus (Theater) in 2000, the actual revival of the quarter
began.
This is the location of the new home of the first 25hours Hotel in Zurich. The Hard Turm Park building project is situated
on the former training space of the Zurich Grasshopper Club. As part of Hard Turm Park, 25hours Hotel Zurich West is
in the Pfingstweidstrasse between the planned soccer stadium in the west and the Toni areal in the east. It creates a
living unit with further services companies and restaurants. Visibly dynamic, highly useful and an urban quality, with
life at and in the park is what distinguishes this spot. “We are really proud that our hotel is located there,” says Hotel
Director Andri Bodmer, “We see it as our duty to bring our own portion of the more colorful life into this
neighborhood.” It's as if the neighborhood was predestined for a young hotel idea, which offers contemporary
concepts for curious and urban nomads.
For those who would like to go beyond the closest neighbors of 25hours Hotel Zurich West, can hop into tram line 4
right in front of the hotel. It connects directly to the Old Town area or the lake. Whether Museum für Gestaltung, main
station or Opera House or one of the well-known Seebadis – everything is easy to reach with the one tram line. On the
outskirts of town, the close-by autobahn A1 offers a comfortable connection via private transport to Basel, Bern and
across to western Switzerland.
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partner
ANDRI BODMER

ALFREDO HÄBERLI

AEBERLI VEGA
ZANGHI ARCHITEKTEN

DANIELA AEBERLI

STEFANIE HÄBERLIBACHMANN
SUPERSENSE

Since March 2019, Andri Bodmer has been the new general manager of the two Swiss
branches of 25hours Hotels - Zurich West and Langstrasse. A graduate of the Swiss
Hotel Management School Lucerne, he worked for eleven years as Quality & Services
Manager, Director of Human Resources and most recently as Director of Rooms
Division and Resident Manager at Dolder Hotel AG in Zurich. The genuine Zurich are
particularly high quality service and individuality in all forms at heart.
was born in Argentina in 1964 and moved to Switzerland at the age of 13. After training
as a structural draughtsman, he studied industrial design at the Zurich University of
Applied Sciences until 1991, shortly after which he founded his own studio. Häberli's
international breakthrough as an industrial designer came with the "SEC" shelf module
system, which he designed for the Italian company Alias in 1997. Since then he has
created countless designs with a strong mixture of emotionality and function for
internationally renowned brands such as Camper, Iittala, Kvadrat, Luceplan, Georg
Jensen, Vitra and Moroso. Alfredo Häberli has received several awards and in 2009 was
named Designer of the Year by the magazine Architektur & Wohnen. He founded his
current studio "Alfredo Häberli Design Development" in 2000 and works with his current
team in Zurich Seefel.
are responsible for consulting, co-development, implementation planning and
realisation of interior design in the entire hotel sector. The Zurich architectural office
was founded in 2009 by interior designer Daniela Aeberli and the two architects Daniel
Vega and Diego Zanghi. The three partners have a broad spectrum of experience in the
design, planning and realisation of architectural and interior design projects. The result
is process-oriented, sensitive and independent project solutions tailored to location
and function.
is the external project manager of Aeberli Vega Zanghi Architects and is responsible for
the coordination of the interior design. Since early summer 2010 Daniela Aeberli has
been working alongside Alfredo Häberli on the project 25hours Hotel Zürich West.
Thomas Spycher has been working in the Häberli team for more than 4 years and all
built-in furniture, interior lighting and metal accessories in rooms and public areas
were designed and implemented by the structural draughtsman and graduate designer.
As project manager Thomas Spycher is responsible for the selection, specification and
planning of countless design elements for interior architecture and hotel furnishings.
Olivier Schmitt significantly strengthens the creative team in terms of colour design.
learned her trade as a graphic designer at the Hochschule für Gestaltung. Since 1997
she has been running her own studio for visual design in Zurich. For the 25hours Hotel
Zürich West she is responsible for the entire area of graphic design and signalling.
stands for a kind of analogue universe. Florian Kaps from Vienna, aka Doc, is the
creative mind and hands-on boss behind Supersense. Doc and his team collect, find and
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SCHINDELHAUER

MINI

ULTIMATE EARS

STOP THE WATER
WHILE USING ME
SAMOVA

FREITAG

rescue analogue items. The world owes the survival of Polaroid to him. Der Supersense
Shop in the 2nd district of Vienna is an interactive world brimming with analogue
treasures. The lounge area for the 25hours The Royal Bavarian was designed in
collaboration with Supersense. Hotel guests will find two rooms full of analogue worlds
and a vinyl library on the 1st floor.
Bikes stands for reliable urban athleticism and stylish elegance. The Berlin-based
boutique bike maker, with its extraordinary belt-driven bicycles, has repeatedly shaken
up the industry with its sophisticated innovations. The company that was founded in
2009 is now a formidable premium manufacturer confidently helping to set the tone in
international urban bike culture. Schindelhauer Bikes intends to live up this reputation
and continue wowing the market with new product innovations, so it has focused in
recent months on reorganizing its internal processes and expanding the team to
accommodate the growing company.
The brand stands for an intense, individual and unconventional attitude to life, making it
the perfect partner for the 25hours Hotel Company. As part of the cooperation, guests
will enjoy various MINI models during their stay in one of the 25h hotels, which can be
used free of charge for jaunts. And those who arrive with their own MINI even get 15
percent discount on the daily updated best price.
creates new possibilities for enjoying music together on the go. Ultimate Ears first
revolutionized the performance and mobility of stage artists with the development of its
professional, custom-made earphones. Today, the award-winning mobile speakers open
up unrestricted enjoyment of music with friends on the go.
Water is the basis of all life. And yet it is wasted daily. That is why the natural cosmetics
STOP THE WATER WHILE USING ME! developed. The care products are 100% natural and
effective and meet the highest standards of certified natural cosmetics.
Founded by a passion for tea and herbal specialties, Samova stands for new taste
experiences from the best raw materials, a winning design and exceptional events. All
products of the samova collection are created and manufactured with the highest
standards of quality and sustainability.
Inspired by the colorful heavy traffic, the two graphic designers Markus and Daniel
Freitag developed a messenger bag in 1993 out of old truck tarpaulins, used bicycle
tubes and car straps. That's how the first FREITAG bags came into existence, triggering
a new wave in the pocket world.
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contact & material
25hours Hotel Zürich West
Urs Michel
Sales & Marketing Manager
Pfingstweidstrasse 102
CH-8005 Zürich
p +41 79 899 81 62
umichel@25hours-hotels.com

25hours Hotel Company
Juliane Marquardt
PR Manager
Zollhaus, Ericus 1
20457 Hamburg
p +49 40 22 616 24 193
media@25hours-hotels.com

Anne Berger
Senior PR Manager
Zollhaus, Ericus 1
20457 Hamburg
p +49 40 22 616 24 197
media@25hours-hotels.com

For more information about all of the 25hours Hotels, visit: 25hours-hotels.com
25hours Hotels videos: youtube.com
Brand Movie: https://www.youtube.com/watch?v=j_TCpG9qVDU
Press material and images: 25hours-hotels.com/company/presse/bilder
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